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BOOKS

HBR's 10 Must Reads on Leadership
Daniel Goleman, Peter F. Drucker, John P. Kotter, Ronald A. Heifetz, Donald L. Laurie, Robert

Goffee, Gareth Jones, Warren G. Bennis, Robert J. Thomas, Jim Collins, David Rooke, William R.

Torbert, William W. George, Peter Sims, Andrew N. McLean, Diana Mayer, Deborah Ancona,

Thomas W. Malone, Wanda J. Orlikowski, Peter M. Senge

How can you transform yourself from a good manager into an extraordinary leader? We've

combed through hundreds of Harvard Business Review articles on leadership and selected the

most important ones to help you maximize your own and your organization'...

Buy PDF $24.95

HBR ARTICLES

Leadership That Gets Results
Daniel Goleman

A leader's singular job is to get results. But even with all the leadership training programs and

"expert" advice available, effective leadership still eludes many people and organizations. One

reason, says Daniel Goleman, is that such experts offer ...
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Social Media's Leadership Challenges
BLOG POSTS | Quy Huy, Andrew Shipilov | Nov 01, 2010

What is the single most important driver of success for a company to turn the commercial promise of social media...

"Powering Down" Leadership in the U.S. Army
HBR ARTICLES | David Weinberger | Nov 01, 2010

According to long-held U.S. Army tradition, leadership is based on a rigid hierarchy. Are you a young officer not sure what to do?

Look one level up. But in modern warfare, particularly in Iraq and Af...

How Social Networking Has Changed Business
BLOG POSTS | Bill George | Dec 23, 2010

Social networking is the most significant business development of 2010, topping the resurgence of the U.S. automobile

industry. During the...

What's Your Personal Social Media Stategy?
HBR ARTICLES | Soumitra Dutta | Nov 01, 2010

Social media are changing the way we do business and how leaders are perceived, from the shop floor to the CEO suite. But

whereas the best businesses are creating comprehensive strategies in this area...

Does Leadership Change in a Web 2.0 World?
BLOG POSTS | James A. Champy | May 04, 2010

(Editor's note: This post is part of a six-week blog series on how leadership might look in the future. The...

Tweet or Meet? How to Choose Your Medium Wisely
BLOG POSTS | Stew Friedman | Mar 12, 2010

When Stevie Wonder first sang "I just called to say I love you," no one wondered whether he would have...

SK Telecom: Pursuing Happiness through Corporate Social Responsibility
CASES | Christopher Marquis, Kwang Y. Ryu, Philip Mirvis, Bobbi Thomason | Aug 25, 2009

Register today and save 20%* off your first order! Details
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Since 2006, SK Telecom has worked to develop strategic corporate social responsibility programs that are aligned with its

business operations and corporate mission. The case tracks the original assess...

Telegraph Media Group: The Newspaper Is Dead, Long Live the (E), Change - A
Work in Progress
CASES | Anirudh Dhebar | Aug 07, 2009

The (E) case, fifth and concluding case in a series of five, has a central message: Organizational leadership must be seen

through the lens of "stewardship," and if managers must, as stewards, leave t...

Strategy, Leadership, and Performance Management in the Social Enterprise Sector
CDS/AUDIO | Herman B Leonard | Mar 01, 2007

Leaders in the social enterprise sector, whose mission is to advance the welfare of others, face challenges that neither the

government nor the private sector is poised to handle. To help them achieve...

Corporate Social Responsibility at CANTV
CASES | Maria H. Jaen, Patricia Marquez | Feb 01, 2007

At the close of 2004, CANTV was Venezuela's largest privately owned company. It operated in the telecom market, the only

economic sector other than oil that enjoyed sustained growth in the 1990s. At t...
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