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Page 1
Smartphone Usage

Science and Technology (NTNU). The main objective of the survey is to gain a better understanding of:
- How people are using their smartphones

- What influences usage of different applications
- If technical factors influences usage

All answers will be handled anonymous and confidential. It takes about 10 minutes to complete the survey.
The project is reported to and approved by NSD (Norwegian Centre for Research Data).

Thank you in advance for your help and if you have any questions, please don't hesitate to contact me:

katarh@ntnu.no
Katarina Hokstad - Master student in Communication Technology, NTNU.

First, a couple of questions about yourself

1. How old are you?*

2. What is your gender?*

Female

Male

Other

3. What is your nationality?*

Norwegian

Other, please specify

4. What is your current occupation?*

Student

Unemployed

Self-employed

Employee

Other, please specify

5. What kind of smartphone do you have?

Android phone, e.g Samsung Galaxy S8 or newer, Sony Experia XZ1/A1 or newer, Huawei Mate 10/P10 or
newer

Android phone, older model



iPhone 8 or newer

iPhone, older model

I don't know

Other, please specify
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How do you use your smartphone?

6. Considering the last two weeks, which of the following type of applications have you used on your

smartphone? Several answers are possible*

Streaming of videos such as Netflix, YouTube

Streaming of sound (music, podcasts) such as Spotify

Communication through social networks

Video chat such as Skype, FaceTime

Browser such as Chrome, Safari

Real-time applications for travel information such as GoogleMaps, RuterReise or AtB Reise

Playing games

Mobile banking and mobile e-commerce (purchasing goods)

Other, please specify

7. Considering the last two weeks, which type of applications do you think you have used the most?*

Streaming of videos such as Netflix, YouTube

Streaming of sound (music, podcasts) such as Spotify

Communication through social networks

Video chat such as Skype, FaceTime

Browser such as Chrome, Safari

Real-time applications for travel information such as GoogleMaps, RuterReise or AtB Reise

Playing games

Mobile banking and mobile e-commerce (purchasing goods)

Other, please specify

8. Considering the last two weeks, how much time do you think you have spent on your phone (e.g for using

applications as the ones above) during an average day?*

Less than 30 minutes

30 minutes up to 1 hour

More than 1 hour and up to 2 hours

More than 2 hours and up to 3 hours

More than 3 hours and up to 4 hours

More than 4 hours and up to 5 hours

More than 5 hours and up to 8 hours

More than 8 hours

9. Considering the last two weeks, how much time do you think you have used on these applications on an
average day?*

No

time

at all

Less

than 30

minutes

30

minutes

to 1

hour

1 - 2

hours

2 - 3

hours

3 - 4

hours

4 - 5

hours

5 - 6

hours

6 - 8

hours

More

than 8

hours



Streaming of

video

Streaming of
sound

Communication
through social

media

Video chat

Web-browsing

Real-time

applications to
check travel

information

Playing games

Mobile banking
and mobile e-

commerce

10. Considering the last two weeks, where have you used your smartphone for these types of applications?

Several answers are possible*

At home At work/school At the cabin

When

traveling from

one place to

another

Use it

wherever I am

I don't use this

type of

applications

Streaming of video

Streaming of sound

Communication

through social
media

Video chat

Web-browsing

Real-time
applications to

check travel
information

Playing games

Mobile banking and

mobile e-commerce

11. What type of network are you connected to when using these kind of applications? Several answers are
possible*

WiFi 4G (LTE) 3G (H, H+)
2G (EDGE,

GPRS, E)
I don't know

I don't use this

type of

applications

Streaming of video

Streaming of sound

Communication

through social media

Video chat

Web-browsing

Real-time



applications to check

travel information

Playing games

Mobile banking and

mobile e-commerce

12. I prefer to not use these kinds of application when connected to..*

Mobile

network
WiFi

Doesn't matter

what network

I'm connected

to

I don't use

these type of

applications

Streaming of video

Streaming of sound

Communication

through social
media

Video chat

Web-browsing

Real-time
applications to

check travel
information

Playing games

Mobile banking and

mobile e-commerce

13. How much mobile data do you have included in your mobile subscription?*

Nothing

Up to 1 GB

More than 1 GB and up to 2 GB

More than 2 GB and up to 3 GB

More than 3 GB and up to 4 GB

More than 4 GB and up to 6 GB

More than 6 GB and up to 10 GB

More than 10 GB and up to 20 GB

More than 20 GB

I don't know

Other, please specify
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Application Experience
The questions on this page are not mandatory so it's possible to skip right on to the next section, but would
appreciate it if you took your time to answer them.

If you prefer, you can answer the questions in Norwegian.

14. What is important for you to have a good experience when using an application on your smartphone? Please
try to be as concrete as possible

15. More specifically, which aspects are important for you to have a good experience with these kind of
applications?

Streaming of video

Streaming of sound

Communication through social media

Video chat

Web-browsing

Real-time applications to check travel

information

Playing games

Mobile banking and mobile e-
commerce

16. We are also interested in better understanding of what contributes to negative experiences. Do you have
examples of aspects that influence your experiences with mobile apps in a negative way? Please try to be as

concrete as possible.

17. Have you had any negative experiences related to using some of these types of applications? Explain

Streaming of video

Streaming of sound

Communication through social media



Video chat

Web-browsing

Real-time applications to check travel

information

Playing games

Mobile banking and mobile e-

commerce

18. Can you try to recall one specific negative experience, due to one or more technical issues? What happened

and why did it influence your experience in a negative way?
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Important Factors

19. To which extent is a stable network connection (un)important for you when using these types of applications?*

Very

Unimportant
Unimportant Neutral Important

Very

Important

Streaming of

video

Streaming of

sound

Communication
through social

media

Video chat

Web-browsing

Real-time

applications to
check travel

information

Playing games

Mobile banking
and mobile e-

commerce

20. To which extent is it (un)important for you how much data the application consumes during usage?*

Very

Unimportant
Unimportant Neutral Important

Very

Important

Streaming of
video

Streaming of
sound

Communication

through social
media

Video chat

Web-browsing

Real-time
applications to

check travel
information

Playing games

Mobile banking

and mobile e-
commerce



21. To which extent is the response time (un)important for you when using these types of applications?*

The time it takes from an action till a reaction in the app

Very

Unimportant
Unimportant Neutral Important

Very

Important

Streaming of
video

Streaming of
sound

Communication

through social
media

Video chat

Web-browsing

Real-time
applications to

check travel
information

Playing games

Mobile banking

and mobile e-
commerce

22. To which extent is security (un)important for you when using these types of applications?*

E.g to ensure that no other parts can get access to your information and data without your permission

Very

Unimportant
Unimportant Neutral Important

Very

Important

Streaming of
video

Streaming of
sound

Communication

through social
media

Video chat

Web-browsing

Real-time
applications to

check travel
information

Playing games

Mobile banking

and mobile e-
commerce

23. To which extent is privacy (un)important for you when using these types of applications?*

E.g that your personal information remains private, that you can decide on privacy settings yourself

Very

Unimportant
Unimportant Neutral Important

Very

Important

Streaming of
video

Streaming of
sound



Communication

through social
media

Video chat

Web-browsing

Real-time
applications to

check travel
information

Playing games

Mobile banking

and mobile e-
commerce

24. Below are a number of final statements related to how you use your mobile apps and which factors play role.
Please indicate to which extent you (dis)agree with them.*

Strongly

Disagree
Disagree Neutral Agree

Strongly

Agree

Restrictions on how much data I have included in my
subscription influence how I use my smartphone

How much data the application consumes influences how I

use it

What type of network I'm connected to influences how I

use my smartphone

I expect applications to work just as well when traveling
from one place to another as at home

When an application crashes or is slow it's usually due to
the network connection

That an application works well also on a slower network

connection is important for keeping me engaged

Communcating with my friends on apps such as Snapchat

or Messenger gives my such joy that I have a tendency to
accept slower response time and crashes better

I stream videos regardless of which network I am

connected to

I think I spend too much time on my phone
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Do you want to participate further?
If you have an android smartphone you can also participate further. You can get insight into how you use your
smartphone by downloading an application on yor phone from Google Play. This application gives you an

overview of how you use your phone and gives you a "diagnosis" on your use. It does not monitor any
content on your phone, but e.g which applications are in use, time spent on each application. The information

will be used anonymously in the master thesis. If this sounds interesting you will receive an email about the
process forward. 

Thanks a lot for participating!

25. Do you want to participate and get insight into how you use your smartphone?*

-- Please Select --

26. E-mail*

















Crosstabs

Used last two weeks: Streaming of video * Age group - three groups

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

3.801a 2 .149

3.721 2 .156

2.745 1 .098

124

0 cells (,0%) have expected count less than 5. The minimum expected count is 13,23.a.

Used last two weeks: Streaming of sound * Age group - three groups

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

30.065a 2 .000

28.725 2 .000

21.750 1 .000

124

0 cells (,0%) have expected count less than 5. The minimum expected count is 7,10.a.

Used last two weeks: Social networks * Age group - three groups

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

13.569a 2 .001

12.735 2 .002

9.816 1 .002

124

3 cells (50,0%) have expected count less than 5. The minimum expected count is 3,55.a.
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Used last two weeks: Video chat * Age group - three groups

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

2.066a 2 .356

2.098 2 .350

2.017 1 .156

124

0 cells (,0%) have expected count less than 5. The minimum expected count is 13,23.a.

Used last two weeks: Browsers * Age group - three groups

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

.390a 2 .823

.375 2 .829

.233 1 .629

124

3 cells (50,0%) have expected count less than 5. The minimum expected count is 2,26.a.

Used last two weeks: Real-time apps * Age group - three groups

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

2.908a 2 .234

2.932 2 .231

.860 1 .354

124

0 cells (,0%) have expected count less than 5. The minimum expected count is 6,13.a.

Used last two weeks: games * Age group - three groups
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Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

.032a 2 .984

.032 2 .984

.000 1 1.000

124

0 cells (,0%) have expected count less than 5. The minimum expected count is 13,23.a.

Used last two weeks: Mobile banking/e-commerce * Age group - thre
e groups

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

5.565a 2 .062

6.198 2 .045

1.277 1 .259

124

3 cells (50,0%) have expected count less than 5. The minimum expected count is 3,87.a.

Crosstabs
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Time spent on phone last two weeks - comp * Age group - three groups 
Crosstabulation

Age group - three ...

<=28 29-35

Time spent on phone last 
two weeks - comp

Less than 1h Count

Expected Count

% within Time spent on 
phone last two weeks - 
comp

% within Age group - three 
groups

% of Total

Standardized Residual

1h-2h Count

Expected Count

% within Time spent on 
phone last two weeks - 
comp

% within Age group - three 
groups

% of Total

Standardized Residual

More than 2h Count

Expected Count

% within Time spent on 
phone last two weeks - 
comp

% within Age group - three 
groups

% of Total

Standardized Residual

Total Count

Expected Count

% within Time spent on 
phone last two weeks - 
comp

% within Age group - three 
groups

% of Total

0 6

4.8 5.3

0.0% 40.0%

0.0% 13.6%

0.0% 4.8%

-2.2 .3

9 8

8.7 9.6

33.3% 29.6%

22.5% 18.2%

7.3% 6.5%

.1 -.5

31 30

26.5 29.1

37.8% 36.6%

77.5% 68.2%

25.0% 24.2%

.9 .2

40 44

40.0 44.0

32.3% 35.5%

100.0% 100.0%

32.3% 35.5%
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Time spent on phone last two weeks - comp * Age group - three groups 
Crosstabulation

Age group - ...

Total>=36

Time spent on phone last 
two weeks - comp

Less than 1h Count

Expected Count

% within Time spent on 
phone last two weeks - 
comp

% within Age group - three 
groups

% of Total

Standardized Residual

1h-2h Count

Expected Count

% within Time spent on 
phone last two weeks - 
comp

% within Age group - three 
groups

% of Total

Standardized Residual

More than 2h Count

Expected Count

% within Time spent on 
phone last two weeks - 
comp

% within Age group - three 
groups

% of Total

Standardized Residual

Total Count

Expected Count

% within Time spent on 
phone last two weeks - 
comp

% within Age group - three 
groups

% of Total

9 15

4.8 15.0

60.0% 100.0%

22.5% 12.1%

7.3% 12.1%

1.9

10 27

8.7 27.0

37.0% 100.0%

25.0% 21.8%

8.1% 21.8%

.4

21 82

26.5 82.0

25.6% 100.0%

52.5% 66.1%

16.9% 66.1%

-1.1

40 124

40.0 124.0

32.3% 100.0%

100.0% 100.0%

32.3% 100.0%
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Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

10.899a 4 .028

15.055 4 .005

9.129 1 .003

124

2 cells (22,2%) have expected count less than 5. The minimum expected count is 4,84.a.

Crosstabs

Time spent on avg. day: Video streaming - comp * Age group - three 
groups

Crosstab

Age group - three ...

<=28 29-35

Time spent on avg. day: 
Video streaming - comp

No time at all Count

Expected Count

% within Time spent on 
avg. day: Video streaming - 
comp

% within Age group - three 
groups

% of Total

Standardized Residual

Less than 30min Count

Expected Count

% within Time spent on 
avg. day: Video streaming - 
comp

% within Age group - three 
groups

% of Total

Standardized Residual

30min-1h Count

Expected Count

% within Time spent on 
avg. day: Video streaming - 
comp

5 6

8.7 9.6

18.5% 22.2%

12.5% 13.6%

4.0% 4.8%

-1.3 -1.2

17 25

19.0 20.9

28.8% 42.4%

42.5% 56.8%

13.7% 20.2%

-.5 .9

9 6

5.5 6.0

52.9% 35.3%
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Crosstab

Age group - ...

Total>=36

Time spent on avg. day: 
Video streaming - comp

No time at all Count

Expected Count

% within Time spent on 
avg. day: Video streaming - 
comp

% within Age group - three 
groups

% of Total

Standardized Residual

Less than 30min Count

Expected Count

% within Time spent on 
avg. day: Video streaming - 
comp

% within Age group - three 
groups

% of Total

Standardized Residual

30min-1h Count

Expected Count

% within Time spent on 
avg. day: Video streaming - 
comp

16 27

8.7 27.0

59.3% 100.0%

40.0% 21.8%

12.9% 21.8%

2.5

17 59

19.0 59.0

28.8% 100.0%

42.5% 47.6%

13.7% 47.6%

-.5

2 17

5.5 17.0

11.8% 100.0%
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Crosstab

Age group - three ...

<=28 29-35

% within Age group - three 
groups

% of Total

Standardized Residual

More than 1h Count

Expected Count

% within Time spent on 
avg. day: Video streaming - 
comp

% within Age group - three 
groups

% of Total

Standardized Residual

Total Count

Expected Count

% within Time spent on 
avg. day: Video streaming - 
comp

% within Age group - three 
groups

% of Total

22.5% 13.6%

7.3% 4.8%

1.5 .0

9 7

6.8 7.5

42.9% 33.3%

22.5% 15.9%

7.3% 5.6%

.9 -.2

40 44

40.0 44.0

32.3% 35.5%

100.0% 100.0%

32.3% 35.5%
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Crosstab

Age group - ...

Total>=36

% within Age group - three 
groups

% of Total

Standardized Residual

More than 1h Count

Expected Count

% within Time spent on 
avg. day: Video streaming - 
comp

% within Age group - three 
groups

% of Total

Standardized Residual

Total Count

Expected Count

% within Time spent on 
avg. day: Video streaming - 
comp

% within Age group - three 
groups

% of Total

5.0% 13.7%

1.6% 13.7%

-1.5

5 21

6.8 21.0

23.8% 100.0%

12.5% 16.9%

4.0% 16.9%

-.7

40 124

40.0 124.0

32.3% 100.0%

100.0% 100.0%

32.3% 100.0%

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

15.935a 6 .014

15.508 6 .017

8.680 1 .003

124

0 cells (,0%) have expected count less than 5. The minimum expected count is 5,48.a.

Time spent on avg. day: Sound streaming - comp * Age group - three
 groups
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Crosstab

Age group - three ...

<=28 29-35

Time spent on avg. day: 
Sound streaming - comp

No time at all Count

Expected Count

% within Time spent on 
avg. day: Sound streaming 
- comp

% within Age group - three 
groups

% of Total

Standardized Residual

Less than 30min Count

Expected Count

% within Time spent on 
avg. day: Sound streaming 
- comp

% within Age group - three 
groups

% of Total

Standardized Residual

30min-1h Count

Expected Count

% within Time spent on 
avg. day: Sound streaming 
- comp

% within Age group - three 
groups

% of Total

Standardized Residual

1h-2h Count

Expected Count

% within Time spent on 
avg. day: Sound streaming 
- comp

% within Age group - three 
groups

% of Total

Standardized Residual

More than 2h Count

Expected Count

% within Time spent on 
avg. day: Sound streaming 
- comp

1 1

4.5 5.0

7.1% 7.1%

2.5% 2.3%

0.8% 0.8%

-1.7 -1.8

2 8

6.5 7.1

10.0% 40.0%

5.0% 18.2%

1.6% 6.5%

-1.8 .3

9 12

8.7 9.6

33.3% 44.4%

22.5% 27.3%

7.3% 9.7%

.1 .8

10 12

9.0 9.9

35.7% 42.9%

25.0% 27.3%

8.1% 9.7%

.3 .7

18 11

11.3 12.4

51.4% 31.4%
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Crosstab

Age group - ...

Total>=36

Time spent on avg. day: 
Sound streaming - comp

No time at all Count

Expected Count

% within Time spent on 
avg. day: Sound streaming 
- comp

% within Age group - three 
groups

% of Total

Standardized Residual

Less than 30min Count

Expected Count

% within Time spent on 
avg. day: Sound streaming 
- comp

% within Age group - three 
groups

% of Total

Standardized Residual

30min-1h Count

Expected Count

% within Time spent on 
avg. day: Sound streaming 
- comp

% within Age group - three 
groups

% of Total

Standardized Residual

1h-2h Count

Expected Count

% within Time spent on 
avg. day: Sound streaming 
- comp

% within Age group - three 
groups

% of Total

Standardized Residual

More than 2h Count

Expected Count

% within Time spent on 
avg. day: Sound streaming 
- comp

12 14

4.5 14.0

85.7% 100.0%

30.0% 11.3%

9.7% 11.3%

3.5

10 20

6.5 20.0

50.0% 100.0%

25.0% 16.1%

8.1% 16.1%

1.4

6 27

8.7 27.0

22.2% 100.0%

15.0% 21.8%

4.8% 21.8%

-.9

6 28

9.0 28.0

21.4% 100.0%

15.0% 22.6%

4.8% 22.6%

-1.0

6 35

11.3 35.0

17.1% 100.0%
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Crosstab

Age group - three ...

<=28 29-35

% within Age group - three 
groups

% of Total

Standardized Residual

Total Count

Expected Count

% within Time spent on 
avg. day: Sound streaming 
- comp

% within Age group - three 
groups

% of Total

45.0% 25.0%

14.5% 8.9%

2.0 -.4

40 44

40.0 44.0

32.3% 35.5%

100.0% 100.0%

32.3% 35.5%

Crosstab

Age group - ...

Total>=36

% within Age group - three 
groups

% of Total

Standardized Residual

Total Count

Expected Count

% within Time spent on 
avg. day: Sound streaming 
- comp

% within Age group - three 
groups

% of Total

15.0% 28.2%

4.8% 28.2%

-1.6

40 124

40.0 124.0

32.3% 100.0%

100.0% 100.0%

32.3% 100.0%

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

33.089a 8 .000

32.945 8 .000

23.107 1 .000

124

3 cells (20,0%) have expected count less than 5. The minimum expected count is 4,52.a.
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Time spent on avg. day: Social media - comp * Age group - three gro
ups

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

10.799a 8 .213

10.572 8 .227

3.099 1 .078

124

3 cells (20,0%) have expected count less than 5. The minimum expected count is 2,26.a.

Time spent on avg. day: Browsing - comp * Age group - three groups

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

11.721a 8 .164

12.266 8 .140

2.773 1 .096

124

3 cells (20,0%) have expected count less than 5. The minimum expected count is ,97.a.

Time spent on avg. day: Mobile banking - comp * Age group - three g
roups

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

3.641a 4 .457

3.852 4 .426

.000 1 1.000

124

3 cells (33,3%) have expected count less than 5. The minimum expected count is 2,90.a.
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Crosstabs

Time spent on avg. day: Video streaming - comp * Gender

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

1.117a 3 .773

1.118 3 .773

.403 1 .526

124

0 cells (,0%) have expected count less than 5. The minimum expected count is 8,23.a.

Time spent on avg. day: Sound streaming - comp * Gender

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

2.121a 4 .714

2.128 4 .712

1.191 1 .275

124

0 cells (,0%) have expected count less than 5. The minimum expected count is 6,77.a.

Time spent on avg. day: Social media - comp * Gender
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Crosstab

Gender

Female Male

Time spent on avg. day: 
Social media - comp

No time at all Count

Expected Count

% within Time spent on 
avg. day: Social media - 
comp

% within Gender

% of Total

Standardized Residual

Less than 30min Count

Expected Count

% within Time spent on 
avg. day: Social media - 
comp

% within Gender

% of Total

Standardized Residual

30min-1h Count

Expected Count

% within Time spent on 
avg. day: Social media - 
comp

% within Gender

% of Total

Standardized Residual

1h-2h Count

Expected Count

% within Time spent on 
avg. day: Social media - 
comp

% within Gender

% of Total

Standardized Residual

More than 2h Count

Expected Count

0 7

3.6 3.4

0.0% 100.0%

0.0% 11.7%

0.0% 5.6%

-1.9 2.0

11 18

15.0 14.0

37.9% 62.1%

17.2% 30.0%

8.9% 14.5%

-1.0 1.1

21 16

19.1 17.9

56.8% 43.2%

32.8% 26.7%

16.9% 12.9%

.4 -.4

14 10

12.4 11.6

58.3% 41.7%

21.9% 16.7%

11.3% 8.1%

.5 -.5

18 9

13.9 13.1
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Crosstab

Total

Time spent on avg. day: 
Social media - comp

No time at all Count

Expected Count

% within Time spent on 
avg. day: Social media - 
comp

% within Gender

% of Total

Standardized Residual

Less than 30min Count

Expected Count

% within Time spent on 
avg. day: Social media - 
comp

% within Gender

% of Total

Standardized Residual

30min-1h Count

Expected Count

% within Time spent on 
avg. day: Social media - 
comp

% within Gender

% of Total

Standardized Residual

1h-2h Count

Expected Count

% within Time spent on 
avg. day: Social media - 
comp

% within Gender

% of Total

Standardized Residual

More than 2h Count

Expected Count

7

7.0

100.0%

5.6%

5.6%

29

29.0

100.0%

23.4%

23.4%

37

37.0

100.0%

29.8%

29.8%

24

24.0

100.0%

19.4%

19.4%

27

27.0
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Crosstab

Gender

Female Male

% within Time spent on 
avg. day: Social media - 
comp

% within Gender

% of Total

Standardized Residual

Total Count

Expected Count

% within Time spent on 
avg. day: Social media - 
comp

% within Gender

% of Total

66.7% 33.3%

28.1% 15.0%

14.5% 7.3%

1.1 -1.1

64 60

64.0 60.0

51.6% 48.4%

100.0% 100.0%

51.6% 48.4%

Crosstab

Total

% within Time spent on 
avg. day: Social media - 
comp

% within Gender

% of Total

Standardized Residual

Total Count

Expected Count

% within Time spent on 
avg. day: Social media - 
comp

% within Gender

% of Total

100.0%

21.8%

21.8%

124

124.0

100.0%

100.0%

100.0%
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Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

12.916a 4 .012

15.687 4 .003

9.719 1 .002

124

2 cells (20,0%) have expected count less than 5. The minimum expected count is 3,39.a.

Time spent on avg. day: Browsing - comp * Gender

Crosstab

Gender

Female Male

Time spent on avg. day: 
Browsing - comp

No time at all Count

Expected Count

% within Time spent on 
avg. day: Browsing - comp

% within Gender

% of Total

Standardized Residual

Less than 30min Count

Expected Count

% within Time spent on 
avg. day: Browsing - comp

% within Gender

% of Total

Standardized Residual

30min-1h Count

Expected Count

% within Time spent on 
avg. day: Browsing - comp

% within Gender

% of Total

Standardized Residual

1h-2h Count

Expected Count

3 0

1.5 1.5

100.0% 0.0%

4.7% 0.0%

2.4% 0.0%

1.2 -1.2

15 18

17.0 16.0

45.5% 54.5%

23.4% 30.0%

12.1% 14.5%

-.5 .5

26 17

22.2 20.8

60.5% 39.5%

40.6% 28.3%

21.0% 13.7%

.8 -.8

8 18

13.4 12.6
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Crosstab

Total

Time spent on avg. day: 
Browsing - comp

No time at all Count

Expected Count

% within Time spent on 
avg. day: Browsing - comp

% within Gender

% of Total

Standardized Residual

Less than 30min Count

Expected Count

% within Time spent on 
avg. day: Browsing - comp

% within Gender

% of Total

Standardized Residual

30min-1h Count

Expected Count

% within Time spent on 
avg. day: Browsing - comp

% within Gender

% of Total

Standardized Residual

1h-2h Count

Expected Count

3

3.0

100.0%

2.4%

2.4%

33

33.0

100.0%

26.6%

26.6%

43

43.0

100.0%

34.7%

34.7%

26

26.0
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Crosstab

Gender

Female Male

% within Time spent on 
avg. day: Browsing - comp

% within Gender

% of Total

Standardized Residual

More than 2h Count

Expected Count

% within Time spent on 
avg. day: Browsing - comp

% within Gender

% of Total

Standardized Residual

Total Count

Expected Count

% within Time spent on 
avg. day: Browsing - comp

% within Gender

% of Total

30.8% 69.2%

12.5% 30.0%

6.5% 14.5%

-1.5 1.5

12 7

9.8 9.2

63.2% 36.8%

18.8% 11.7%

9.7% 5.6%

.7 -.7

64 60

64.0 60.0

51.6% 48.4%

100.0% 100.0%

51.6% 48.4%
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Crosstab

Total

% within Time spent on 
avg. day: Browsing - comp

% within Gender

% of Total

Standardized Residual

More than 2h Count

Expected Count

% within Time spent on 
avg. day: Browsing - comp

% within Gender

% of Total

Standardized Residual

Total Count

Expected Count

% within Time spent on 
avg. day: Browsing - comp

% within Gender

% of Total

100.0%

21.0%

21.0%

19

19.0

100.0%

15.3%

15.3%

124

124.0

100.0%

100.0%

100.0%

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

10.200a 4 .037

11.479 4 .022

.101 1 .750

124

2 cells (20,0%) have expected count less than 5. The minimum expected count is 1,45.a.

Crosstabs
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Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

4.859a 2 .088

4.903 2 .086

4.631 1 .031

124

0 cells (,0%) have expected count less than 5. The minimum expected count is 7,26.a.

Crosstabs

Notes

Output Created

Comments

Input Data

Active Dataset

Filter

Weight

Split File

N of Rows in Working Data 
File

Missing Value Handling Definition of Missing

Cases Used

Syntax

Resources Processor Time

Elapsed Time

03-DEC-2019 10:00:47

/Users/katriend/Desktop/D
ataset_v2_katarina.sav

DataSet1

<none>

<none>

<none>

124

User-defined missing 
values are treated as 
missing.

Statistics for each table 
are based on all the cases 
with valid data in the 
specified range(s) for all 
variables in each table.

CROSSTABS
  /TABLES=Q6.1 Q6.2 Q6.
3 Q6.4 Q6.5 Q6.6 Q6.7 
Q6.8 Q7 BY Gender
  /FORMAT=AVALUE 
TABLES
  /STATISTICS=CHISQ
  /CELLS=COUNT 
EXPECTED ROW 
COLUMN TOTAL SRESID
  /COUNT ROUND CELL.

00:00:00,03

00:00:00,00
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Notes

Dimensions Requested

Cells Available

2

524245

Used last two weeks: Streaming of video * Gender

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)
Exact Sig. (2-

sided)
Exact Sig. (1-

sided)

Pearson Chi-Square

Continuity Correctionb

Likelihood Ratio

Fisher's Exact Test

Linear-by-Linear
Association

N of Valid Cases

.004a 1 .951

.000 1 1.000

.004 1 .951

1.000 .551

.004 1 .951

124

0 cells (,0%) have expected count less than 5. The minimum expected count is 19,84.a.

Computed only for a 2x2 tableb.

Used last two weeks: Streaming of sound * Gender

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)
Exact Sig. (2-

sided)
Exact Sig. (1-

sided)

Pearson Chi-Square

Continuity Correctionb

Likelihood Ratio

Fisher's Exact Test

Linear-by-Linear
Association

N of Valid Cases

2.490a 1 .115

1.803 1 .179

2.510 1 .113

.158 .089

2.470 1 .116

124

0 cells (,0%) have expected count less than 5. The minimum expected count is 10,65.a.

Computed only for a 2x2 tableb.

Used last two weeks: Social networks * Gender
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Crosstab

Gender

TotalFemale Male

Used last two weeks: Social 
networks

No Count

Expected Count

% within Used last two 
weeks: Social networks

% within Gender

% of Total

Standardized Residual

Yes Count

Expected Count

% within Used last two 
weeks: Social networks

% within Gender

% of Total

Standardized Residual

Total Count

Expected Count

% within Used last two 
weeks: Social networks

% within Gender

% of Total

2 9 11

5.7 5.3 11.0

18.2% 81.8% 100.0%

3.1% 15.0% 8.9%

1.6% 7.3% 8.9%

-1.5 1.6

62 51 113

58.3 54.7 113.0

54.9% 45.1% 100.0%

96.9% 85.0% 91.1%

50.0% 41.1% 91.1%

.5 -.5

64 60 124

64.0 60.0 124.0

51.6% 48.4% 100.0%

100.0% 100.0% 100.0%

51.6% 48.4% 100.0%

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)
Exact Sig. (2-

sided)
Exact Sig. (1-

sided)

Pearson Chi-Square

Continuity Correctionb

Likelihood Ratio

Fisher's Exact Test

Linear-by-Linear
Association

N of Valid Cases

5.402a 1 .020

4.033 1 .045

5.762 1 .016

.026 .021

5.358 1 .021

124

0 cells (,0%) have expected count less than 5. The minimum expected count is 5,32.a.

Computed only for a 2x2 tableb.

Used last two weeks: Video chat * Gender

Page 24



Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)
Exact Sig. (2-

sided)
Exact Sig. (1-

sided)

Pearson Chi-Square

Continuity Correctionb

Likelihood Ratio

Fisher's Exact Test

Linear-by-Linear
Association

N of Valid Cases

8.965a 1 .003

7.858 1 .005

9.182 1 .002

.004 .002

8.893 1 .003

124

0 cells (,0%) have expected count less than 5. The minimum expected count is 19,84.a.

Computed only for a 2x2 tableb.

Used last two weeks: Browsers * Gender

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)
Exact Sig. (2-

sided)
Exact Sig. (1-

sided)

Pearson Chi-Square

Continuity Correctionb

Likelihood Ratio

Fisher's Exact Test

Linear-by-Linear
Association

N of Valid Cases

.091a 1 .763

.000 1 1.000

.091 1 .763

1.000 .536

.090 1 .764

124

2 cells (50,0%) have expected count less than 5. The minimum expected count is 3,39.a.

Computed only for a 2x2 tableb.

Used most last two weeks * Gender
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Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

15.363a 7 .032

17.931 7 .012

1.043 1 .307

124

10 cells (62,5%) have expected count less than 5. The minimum expected count is ,48.a.

Crosstabs

Streaming video at home * How much data included - comp

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

4.075a 3 .254

4.178 3 .243

.594 1 .441

124

1 cells (12,5%) have expected count less than 5. The minimum expected count is 3,55.a.

Streaming video when traveling from one place to another * How mu
ch data included - comp

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

4.881a 3 .181

4.408 3 .221

1.934 1 .164

124

3 cells (37,5%) have expected count less than 5. The minimum expected count is 1,33.a.
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Streaming video wherever I am * How much data included - comp

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

3.430a 3 .330

3.621 3 .305

.595 1 .441

124

4 cells (50,0%) have expected count less than 5. The minimum expected count is ,89.a.

Streaming sound at home * How much data included - comp

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

8.065a 3 .045

8.206 3 .042

.472 1 .492

124

0 cells (,0%) have expected count less than 5. The minimum expected count is 5,23.a.

Streaming sound when traveling from one place to another * How mu
ch data included - comp

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

1.551a 3 .671

1.558 3 .669

.929 1 .335

124

0 cells (,0%) have expected count less than 5. The minimum expected count is 5,15.a.
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Streaming sound wherever I am * How much data included - comp

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

5.341a 3 .148

5.527 3 .137

.972 1 .324

124

1 cells (12,5%) have expected count less than 5. The minimum expected count is 3,64.a.

Social media at home * How much data included - comp

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

1.979a 3 .577

1.983 3 .576

.004 1 .948

124

0 cells (,0%) have expected count less than 5. The minimum expected count is 5,32.a.

Social media when traveling * How much data included - comp

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

2.365a 3 .500

2.386 3 .496

.639 1 .424

124

1 cells (12,5%) have expected count less than 5. The minimum expected count is 2,75.a.

Social media wherever I am * How much data included - comp
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Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

1.291a 3 .731

1.328 3 .722

.467 1 .495

124

1 cells (12,5%) have expected count less than 5. The minimum expected count is 4,44.a.

Video chat at home * How much data included - comp

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

2.389a 3 .496

2.807 3 .422

.261 1 .610

124

1 cells (12,5%) have expected count less than 5. The minimum expected count is 3,02.a.

Video chat at work/school * How much data included - comp

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

6.156a 3 .104

6.398 3 .094

.230 1 .632

124

4 cells (50,0%) have expected count less than 5. The minimum expected count is ,80.a.

Video chat at the cabin * How much data included - comp
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Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

3.632a 3 .304

4.208 3 .240

1.147 1 .284

124

4 cells (50,0%) have expected count less than 5. The minimum expected count is ,27.a.

Video chat when traveling * How much data included - comp

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

2.117a 3 .548

2.280 3 .516

.006 1 .940

124

4 cells (50,0%) have expected count less than 5. The minimum expected count is ,09.a.

Video chat wherever I am * How much data included - comp

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

9.357a 3 .025

11.038 3 .012

2.101 1 .147

124

4 cells (50,0%) have expected count less than 5. The minimum expected count is ,89.a.

Browsing at home * How much data included - comp
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Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

1.533a 3 .675

1.545 3 .672

1.441 1 .230

124

0 cells (,0%) have expected count less than 5. The minimum expected count is 5,50.a.

Browsing at work/school * How much data included - comp

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

.570a 3 .903

.590 3 .899

.407 1 .523

124

1 cells (12,5%) have expected count less than 5. The minimum expected count is 4,08.a.

Browsing at the cabin * How much data included - comp

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

4.167a 3 .244

4.652 3 .199

.025 1 .875

124

4 cells (50,0%) have expected count less than 5. The minimum expected count is ,71.a.

Browsing when traveling * How much data included - comp
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Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

.936a 3 .817

.926 3 .819

.928 1 .335

124

1 cells (12,5%) have expected count less than 5. The minimum expected count is 2,22.a.

Browsing wherever I am * How much data included - comp

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

2.928a 3 .403

3.172 3 .366

2.062 1 .151

124

1 cells (12,5%) have expected count less than 5. The minimum expected count is 4,44.a.

Real-time apps when traveling * How much data included - comp

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

5.482a 3 .140

5.554 3 .135

1.507 1 .220

124

0 cells (,0%) have expected count less than 5. The minimum expected count is 5,32.a.

Real-time apps wherever I am * How much data included - comp
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Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

3.856a 3 .277

4.057 3 .255

1.891 1 .169

124

1 cells (12,5%) have expected count less than 5. The minimum expected count is 3,73.a.

Playing games at home * How much data included - comp

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

1.674a 3 .643

1.712 3 .634

.972 1 .324

124

1 cells (12,5%) have expected count less than 5. The minimum expected count is 3,64.a.

Playing games at work/school * How much data included - comp

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

.639a 3 .887

1.076 3 .783

.409 1 .522

124

4 cells (50,0%) have expected count less than 5. The minimum expected count is ,44.a.

Playing games wherever I am * How much data included - comp
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Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

3.485a 3 .323

3.576 3 .311

3.332 1 .068

124

4 cells (50,0%) have expected count less than 5. The minimum expected count is 1,15.a.

Mobile banking/e-commerce at home * How much data included - co
mp

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

1.346a 3 .718

1.354 3 .716

.761 1 .383

124

0 cells (,0%) have expected count less than 5. The minimum expected count is 5,23.a.

Mobile banking/e-commerce when traveling * How much data include
d - comp

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

.857a 3 .836

.820 3 .845

.067 1 .796

124

3 cells (37,5%) have expected count less than 5. The minimum expected count is 1,33.a.
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Mobile banking/e-commerce wherever I am * How much data include
d - comp

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

6.561a 3 .087

6.695 3 .082

6.432 1 .011

124

0 cells (,0%) have expected count less than 5. The minimum expected count is 5,23.a.

Crosstabs

Prefer not to stream videos when connected to * Gender

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

3.680a 3 .298

3.730 3 .292

1.729 1 .189

124

0 cells (,0%) have expected count less than 5. The minimum expected count is 8,71.a.

Prefer not to stream videos when connected to * Data subscription 2
cat
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Crosstab

Data ...

< 6GB

Prefer not to stream videos 
when connected to

Mobile network Count

Expected Count

% within Prefer not to 
stream videos when 
connected to

% within Data subscription 
2cat

% of Total

Standardized Residual

WiFi Count

Expected Count

% within Prefer not to 
stream videos when 
connected to

% within Data subscription 
2cat

% of Total

Standardized Residual

Doesnt matter what network 
Im connected to

Count

Expected Count

% within Prefer not to 
stream videos when 
connected to

% within Data subscription 
2cat

% of Total

Standardized Residual

I don't use these type of 
apps

Count

Expected Count

20

15.3

45.5%

46.5%

16.1%

1.2

6

7.3

28.6%

14.0%

4.8%

-.5

7

14.2

17.1%

16.3%

5.6%

-1.9

10

6.2
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Crosstab

Data ...

> 6GB

Prefer not to stream videos 
when connected to

Mobile network Count

Expected Count

% within Prefer not to 
stream videos when 
connected to

% within Data subscription 
2cat

% of Total

Standardized Residual

WiFi Count

Expected Count

% within Prefer not to 
stream videos when 
connected to

% within Data subscription 
2cat

% of Total

Standardized Residual

Doesnt matter what network 
Im connected to

Count

Expected Count

% within Prefer not to 
stream videos when 
connected to

% within Data subscription 
2cat

% of Total

Standardized Residual

I don't use these type of 
apps

Count

Expected Count

24

28.7

54.5%

29.6%

19.4%

-.9

15

13.7

71.4%

18.5%

12.1%

.3

34

26.8

82.9%

42.0%

27.4%

1.4

8

11.8
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Crosstab

Total

Prefer not to stream videos 
when connected to

Mobile network Count

Expected Count

% within Prefer not to 
stream videos when 
connected to

% within Data subscription 
2cat

% of Total

Standardized Residual

WiFi Count

Expected Count

% within Prefer not to 
stream videos when 
connected to

% within Data subscription 
2cat

% of Total

Standardized Residual

Doesnt matter what network 
Im connected to

Count

Expected Count

% within Prefer not to 
stream videos when 
connected to

% within Data subscription 
2cat

% of Total

Standardized Residual

I don't use these type of 
apps

Count

Expected Count

44

44.0

100.0%

35.5%

35.5%

21

21.0

100.0%

16.9%

16.9%

41

41.0

100.0%

33.1%

33.1%

18

18.0
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Crosstab

Data ...

< 6GB

% within Prefer not to 
stream videos when 
connected to

% within Data subscription 
2cat

% of Total

Standardized Residual

Total Count

Expected Count

% within Prefer not to 
stream videos when 
connected to

% within Data subscription 
2cat

% of Total

55.6%

23.3%

8.1%

1.5

43

43.0

34.7%

100.0%

34.7%

Crosstab

Data ...

> 6GB

% within Prefer not to 
stream videos when 
connected to

% within Data subscription 
2cat

% of Total

Standardized Residual

Total Count

Expected Count

% within Prefer not to 
stream videos when 
connected to

% within Data subscription 
2cat

% of Total

44.4%

9.9%

6.5%

-1.1

81

81.0

65.3%

100.0%

65.3%
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Crosstab

Total

% within Prefer not to 
stream videos when 
connected to

% within Data subscription 
2cat

% of Total

Standardized Residual

Total Count

Expected Count

% within Prefer not to 
stream videos when 
connected to

% within Data subscription 
2cat

% of Total

100.0%

14.5%

14.5%

124

124.0

100.0%

100.0%

100.0%

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

11.675a 3 .009

12.097 3 .007

.583 1 .445

124

0 cells (,0%) have expected count less than 5. The minimum expected count is 6,24.a.

Prefer not to stream videos when connected to * Age group - three gr
oups
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Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

7.033a 6 .318

6.962 6 .324

4.575 1 .032

124

0 cells (,0%) have expected count less than 5. The minimum expected count is 5,81.a.

Prefer not to stream sound when connected to * Gender

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

8.288a 3 .040

8.937 3 .030

4.482 1 .034

124

3 cells (37,5%) have expected count less than 5. The minimum expected count is 3,39.a.

Prefer not to stream sound when connected to * Data subscription 2c
at

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

6.176a 3 .103

5.928 3 .115

3.645 1 .056

124

3 cells (37,5%) have expected count less than 5. The minimum expected count is 2,43.a.
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Prefer not to stream sound when connected to * Age group - three gr
oups

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

10.932a 6 .090

10.421 6 .108

3.069 1 .080

124

6 cells (50,0%) have expected count less than 5. The minimum expected count is 2,26.a.

Prefer not to use social media when connected to * Gender

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

5.331a 3 .149

6.570 3 .087

.496 1 .481

124

2 cells (25,0%) have expected count less than 5. The minimum expected count is 1,45.a.

Prefer not to use social media when connected to * Data subscription
 2cat

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

1.462a 3 .691

1.376 3 .711

.014 1 .906

124

4 cells (50,0%) have expected count less than 5. The minimum expected count is 1,04.a.
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Prefer not to use social media when connected to * Age group - three
 groups

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

3.581a 6 .733

4.323 6 .633

.758 1 .384

124

9 cells (75,0%) have expected count less than 5. The minimum expected count is ,97.a.

Prefer not to video chat when connected to * Gender

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

5.694a 3 .128

5.811 3 .121

4.772 1 .029

124

0 cells (,0%) have expected count less than 5. The minimum expected count is 5,32.a.

Prefer not to video chat when connected to * Data subscription 2cat

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

7.953a 3 .047

8.098 3 .044

1.244 1 .265

124

1 cells (12,5%) have expected count less than 5. The minimum expected count is 3,81.a.
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Prefer not to video chat when connected to * Age group - three group
s

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

5.892a 6 .435

6.021 6 .421

5.317 1 .021

124

3 cells (25,0%) have expected count less than 5. The minimum expected count is 3,55.a.

Prefer not to use browser when connected to * Gender

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

1.574a 3 .665

1.963 3 .580

.756 1 .384

124

2 cells (25,0%) have expected count less than 5. The minimum expected count is ,48.a.

Prefer not to use browser when connected to * Data subscription 2ca
t

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

.751a 3 .861

1.068 3 .785

.336 1 .562

124

3 cells (37,5%) have expected count less than 5. The minimum expected count is ,35.a.
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Prefer not to use browser when connected to * Age group - three gro
ups

Chi-Square Tests

Value df

Asymptotic
Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear
Association

N of Valid Cases

6.163a 6 .405

6.375 6 .383

.937 1 .333

124

8 cells (66,7%) have expected count less than 5. The minimum expected count is ,32.a.

Descriptives

Descriptive Statistics

N Minimum Maximum Mean Std. Deviation

Importance of stable 
network - video streaming

Importance of stable 
network - streaming sound

Importance of stable 
network - social media

Importance of stable 
network - video chat

Importance of stable 
network - browsing

Importance of stable 
network - real-time apps

Importance of stable 
network - playing games

Importance of stable 
network - mobile banking

Importance of data 
consumption - video 
streaming

Importance of data 
consumption - sound 
streaming

124 1 5 4.31 1.098

124 1 5 4.06 1.117

124 1 5 3.77 1.068

124 1 5 4.02 1.278

124 1 5 4.06 .881

124 1 5 4.09 .988

124 1 5 2.76 1.445

124 1 5 3.99 1.078

124 1 5 3.65 1.211

124 1 5 3.25 1.187
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Descriptive Statistics

N Minimum Maximum Mean Std. Deviation

Importance of data 
consumption - social media

Importance of data 
consumption - video chat

Importance of data 
consumption - browsing

Importance of data 
consumption - real-time 
apps

Importance of data 
consumption - playing 
games

Importance of data 
consumption - mobile 
banking

Importance of response 
time - streaming video

Importance of response 
time - streaming sound

Importance of response 
time - social media

Importance of response 
time - video chat

Importance of response 
time - browsing

Importance of response 
time - real-time apps

Importance of response 
time - playing games

Importance of response 
time - mobile banking

Importance of security - 
streaming video

Importance of security - 
streaming sound

Importance of security - 
social media

Importance of security - 
video chat

Importance of security - 
browsing

Importance of security - 
real-time apps

124 1 5 2.94 1.132

124 1 5 3.18 1.263

124 1 5 3.09 1.148

124 1 5 2.90 1.185

124 1 5 2.79 1.245

124 1 5 2.81 1.178

124 1 5 4.19 1.039

124 1 5 4.16 .958

124 1 5 4.10 .999

124 1 5 4.00 1.249

124 1 5 4.23 .873

124 1 5 4.26 .891

124 1 5 3.35 1.449

124 1 5 4.15 1.041

124 1 5 3.60 1.189

124 1 5 3.56 1.232

124 1 5 4.33 .977

124 1 5 4.08 1.101

124 1 5 4.17 .960

124 1 5 3.76 1.150
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Descriptive Statistics

N Minimum Maximum Mean Std. Deviation

Importance of security - 
playing games

Importance of security - 
mobile banking

Importance of privacy - 
streaming video

Importance of privacy - 
streaming sound

Importance of privacy - 
social media

Importance of privacy - 
video chat

Importance of privacy - 
browsing

Importance of privacy - real-
time apps

Importance of privacy - 
playing games

Importance of privacy - 
mobile banking

Restrictions on how much 
data I have included in my 
subscription influence how I 
use my smartphone

Valid N (listwise)

124 1 5 3.23 1.419

124 1 5 4.74 .785

124 1 5 3.89 1.084

124 1 5 3.84 1.100

124 1 5 4.40 .979

124 1 5 4.27 1.029

124 1 5 4.25 .889

124 1 5 3.83 1.095

124 1 5 3.37 1.394

124 1 5 4.69 .820

124 1 5 3.18 1.141

124

NPar Tests

Mann-Whitney Test

Test Statisticsa

How much data 
included in 
subscription

Importance of 
stable network - 
video streaming

Importance of 
stable network - 

streaming
sound

Importance of 
stable network - 

social media

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

.000 1457.500 1619.500 1311.000

946.000 2403.500 2565.500 2257.000

-9.346 -1.719 -.685 -2.366

.000 .086 .493 .018
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Test Statisticsa

Importance of 
stable network - 

video chat

Importance of 
stable network - 

browsing

Importance of 
stable network - 
real-time apps

Importance of 
stable network - 
playing games

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

1597.000 1595.000 1692.000 1557.500

2543.000 2541.000 2638.000 2503.500

-.829 -.837 -.279 -1.001

.407 .403 .781 .317

Test Statisticsa

Importance of 
stable network - 
mobile banking

Importance of 
data

consumption - 
video streaming

Importance of 
data

consumption - 
sound

streaming

Importance of 
data

consumption - 
social media

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

1608.000 1697.500 1563.000 1623.000

2554.000 5018.500 4884.000 4944.000

-.741 -.240 -.967 -.644

.459 .810 .333 .519

Test Statisticsa

Importance of 
data

consumption - 
video chat

Importance of 
data

consumption - 
browsing

Importance of 
data

consumption - 
real-time apps

Importance of 
data

consumption - 
playing games

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

1613.500 1475.500 1459.000 1726.000

4934.500 4796.500 4780.000 2672.000

-.692 -1.443 -1.529 -.084

.489 .149 .126 .933

Test Statisticsa

Importance of 
data

consumption - 
mobile banking

Importance of 
response time - 
streaming video

Importance of 
response time - 

streaming
sound

Importance of 
response time - 

social media

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

1374.500 1620.000 1682.000 1551.500

4695.500 2566.000 2628.000 2497.500

-1.991 -.693 -.337 -1.064

.046 .489 .736 .287
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Test Statisticsa

Importance of 
response time - 

video chat

Importance of 
response time - 

browsing

Importance of 
response time - 
real-time apps

Importance of 
response time - 
playing games

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

1715.500 1663.000 1668.000 1473.500

2661.500 4984.000 4989.000 2419.500

-.148 -.447 -.421 -1.446

.883 .655 .674 .148

Test Statisticsa

Importance of 
response time - 
mobile banking

Importance of 
security - 

streaming video

Importance of 
security - 
streaming

sound

Importance of 
security - social 

media

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

1682.000 1725.500 1726.000 1694.500

5003.000 5046.500 5047.000 2640.500

-.337 -.087 -.084 -.277

.736 .931 .933 .782

Test Statisticsa

Importance of 
security - video 

chat

Importance of 
security - 
browsing

Importance of 
security - real-

time apps

Importance of 
security - 

playing games

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

1582.500 1590.500 1661.500 1573.000

2528.500 4911.500 4982.500 2519.000

-.893 -.854 -.437 -.909

.372 .393 .662 .363

Test Statisticsa

Importance of 
security - 

mobile banking

Importance of 
privacy - 

streaming video

Importance of 
privacy - 

streaming
sound

Importance of 
privacy - social 

media

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

1695.500 1652.500 1721.000 1545.500

2641.500 2598.500 2667.000 2491.500

-.415 -.490 -.112 -1.204

.678 .624 .910 .229
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Test Statisticsa

Importance of 
privacy - video 

chat

Importance of 
privacy - 
browsing

Importance of 
privacy - real-

time apps

Importance of 
privacy - 

playing games

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

1597.000 1651.000 1672.500 1696.500

2543.000 2597.000 2618.500 2642.500

-.843 -.517 -.378 -.243

.399 .605 .706 .808

Test Statisticsa

Importance of 
privacy - mobile 

banking

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

1730.000

5051.000

-.091

.928

Grouping Variable: Data subscription 2cata.

NPar Tests

Mann-Whitney Test

Test Statisticsa

How much data 
included in 
subscription

Importance of 
stable network - 
video streaming

Importance of 
stable network - 

streaming
sound

Importance of 
stable network - 

social media

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

1759.000 1820.000 1567.000 1795.500

3839.000 3650.000 3397.000 3625.500

-.823 -.577 -1.889 -.652

.411 .564 .059 .515
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Test Statisticsa

Importance of 
stable network - 

video chat

Importance of 
stable network - 

browsing

Importance of 
stable network - 
real-time apps

Importance of 
stable network - 
playing games

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

1594.000 1846.000 1836.000 1718.500

3424.000 3926.000 3666.000 3798.500

-1.782 -.403 -.450 -1.044

.075 .687 .653 .297

Test Statisticsa

Importance of 
stable network - 
mobile banking

Importance of 
data

consumption - 
video streaming

Importance of 
data

consumption - 
sound

streaming

Importance of 
data

consumption - 
social media

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

1806.500 1819.000 1546.500 1882.500

3636.500 3899.000 3376.500 3712.500

-.600 -.525 -1.927 -.194

.549 .600 .054 .846

Test Statisticsa

Importance of 
data

consumption - 
video chat

Importance of 
data

consumption - 
browsing

Importance of 
data

consumption - 
real-time apps

Importance of 
data

consumption - 
playing games

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

1821.500 1848.000 1842.500 1851.000

3651.500 3928.000 3922.500 3681.000

-.507 -.372 -.399 -.357

.612 .710 .690 .721

Test Statisticsa

Importance of 
data

consumption - 
mobile banking

Importance of 
response time - 
streaming video

Importance of 
response time - 

streaming
sound

Importance of 
response time - 

social media

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

1891.500 1775.000 1811.000 1678.500

3721.500 3605.000 3641.000 3508.500

-.147 -.787 -.587 -1.288

.883 .431 .557 .198
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Test Statisticsa

Importance of 
response time - 

video chat

Importance of 
response time - 

browsing

Importance of 
response time - 
real-time apps

Importance of 
response time - 
playing games

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

1678.000 1817.500 1582.500 1775.000

3508.000 3647.500 3412.500 3855.000

-1.308 -.555 -1.841 -.745

.191 .579 .066 .456

Test Statisticsa

Importance of 
response time - 
mobile banking

Importance of 
security - 

streaming video

Importance of 
security - 
streaming

sound

Importance of 
security - social 

media

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

1659.000 1904.000 1806.500 1887.500

3489.000 3734.000 3636.500 3717.500

-1.408 -.083 -.587 -.182

.159 .934 .557 .855

Test Statisticsa

Importance of 
security - video 

chat

Importance of 
security - 
browsing

Importance of 
security - real-

time apps

Importance of 
security - 

playing games

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

1808.000 1828.000 1865.000 1845.500

3638.000 3908.000 3945.000 3925.500

-.599 -.496 -.286 -.383

.549 .620 .775 .702

Test Statisticsa

Importance of 
security - 

mobile banking

Importance of 
privacy - 

streaming video

Importance of 
privacy - 

streaming
sound

Importance of 
privacy - social 

media

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

1803.000 1831.000 1841.500 1905.000

3883.000 3911.000 3671.500 3735.000

-1.005 -.466 -.410 -.088

.315 .641 .682 .930
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Test Statisticsa

Importance of 
privacy - video 

chat

Importance of 
privacy - 
browsing

Importance of 
privacy - real-

time apps

Importance of 
privacy - 

playing games

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

1672.500 1804.000 1837.500 1910.500

3502.500 3884.000 3917.500 3990.500

-1.375 -.631 -.430 -.049

.169 .528 .667 .961

Test Statisticsa

Importance of 
privacy - mobile 

banking

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

1863.500

3943.500

-.425

.671

Grouping Variable: Gendera.

NPar Tests

Kruskal-Wallis Test

Test Statisticsa,b

Importance of 
stable network - 
video streaming

Importance of 
stable network - 

streaming
sound

Importance of 
stable network - 

social media

Importance of 
stable network - 

video chat

Importance of 
stable network - 

browsing

Kruskal-Wallis H

df

Asymp. Sig.

22.688 3.409 .302 10.663 .423

2 2 2 2 2

.000 .182 .860 .005 .809

Test Statisticsa,b

Importance of 
stable network - 
real-time apps

Importance of 
stable network - 
playing games

Importance of 
stable network - 
mobile banking

Importance of 
data

consumption - 
video streaming

Importance of 
data

consumption - 
sound

streaming

Kruskal-Wallis H

df

Asymp. Sig.

.552 2.335 1.233 1.346 .245

2 2 2 2 2

.759 .311 .540 .510 .884
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Test Statisticsa,b

Importance of 
data

consumption - 
social media

Importance of 
data

consumption - 
video chat

Importance of 
data

consumption - 
browsing

Importance of 
data

consumption - 
real-time apps

Importance of 
data

consumption - 
playing games

Kruskal-Wallis H

df

Asymp. Sig.

.424 .359 1.434 1.071 .954

2 2 2 2 2

.809 .836 .488 .585 .621

Test Statisticsa,b

Importance of 
data

consumption - 
mobile banking

Importance of 
response time - 
streaming video

Importance of 
response time - 

streaming
sound

Importance of 
response time - 

social media

Importance of 
response time - 

video chat

Kruskal-Wallis H

df

Asymp. Sig.

4.588 7.633 8.495 3.003 3.173

2 2 2 2 2

.101 .022 .014 .223 .205

Test Statisticsa,b

Importance of 
response time - 

browsing

Importance of 
response time - 
real-time apps

Importance of 
response time - 
playing games

Importance of 
response time - 
mobile banking

Importance of 
security - 

streaming video

Kruskal-Wallis H

df

Asymp. Sig.

.078 .243 1.434 1.020 .432

2 2 2 2 2

.962 .886 .488 .600 .806

Test Statisticsa,b

Importance of 
security - 
streaming

sound

Importance of 
security - social 

media

Importance of 
security - video 

chat

Importance of 
security - 
browsing

Importance of 
security - real-

time apps

Kruskal-Wallis H

df

Asymp. Sig.

.444 .166 2.244 .127 3.921

2 2 2 2 2

.801 .920 .326 .938 .141
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Test Statisticsa,b

Importance of 
security - 

playing games

Importance of 
security - 

mobile banking

Importance of 
privacy - 

streaming video

Importance of 
privacy - 

streaming
sound

Importance of 
privacy - social 

media

Kruskal-Wallis H

df

Asymp. Sig.

2.772 .399 .558 .307 .003

2 2 2 2 2

.250 .819 .757 .857 .999

Test Statisticsa,b

Importance of 
privacy - video 

chat

Importance of 
privacy - 
browsing

Importance of 
privacy - real-

time apps

Importance of 
privacy - 

playing games

Importance of 
privacy - mobile 

banking

Kruskal-Wallis H

df

Asymp. Sig.

.021 1.169 1.272 .219 2.249

2 2 2 2 2

.990 .557 .529 .896 .325

Kruskal Wallis Testa.

Grouping Variable: Age group - three groupsb.

NPar Tests

Mann-Whitney Test

Test Statisticsa

Restrictions on 
how much data 
I have included 

in my 
subscription

influence how I 
use my 

smartphone - 
comp

How much data 
the application 

consumes
influences how 
I use it - comp

What type of 
network I'm 

connected to 
influences how 

I use my 
smartphone - 

comp

I expect 
applications to 

work just as 
well when 

traveling from 
one place to 
another as at 
home - comp

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

1898.000 1754.500 1845.000 1808.000

3978.000 3834.500 3675.000 3638.000

-.119 -.895 -.427 -.801

.905 .371 .669 .423
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Test Statisticsa

 When an 
application

crashes or is 
slow it's usually 

due to the 
network

connection - 
comp

That an 
application

works well also 
on a slower 

network
connection is 
important for 
keeping me 
engaged - 

comp

Communcating
with my friends 
on apps such 

as Snapchat or 
Messenger

gives my such 
joy that I have a 

tendency to 
accept slower 
response time 
and crashes 
better - comp

I stream videos 
regardless of 

which network I 
am connected 

to - comp

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

1733.500 1893.000 1530.000 1546.000

3563.500 3723.000 3360.000 3626.000

-1.010 -.171 -2.099 -2.083

.313 .865 .036 .037

Test Statisticsa

I think I spend 
too much time 
on my phone - 

comp

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

1313.500

3143.500

-3.406

.001

Grouping Variable: Gendera.

NPar Tests

Mann-Whitney Test

Page 56



Test Statisticsa

Restrictions on 
how much data 
I have included 

in my 
subscription

influence how I 
use my 

smartphone - 
comp

How much data 
the application 

consumes
influences how 
I use it - comp

What type of 
network I'm 

connected to 
influences how 

I use my 
smartphone - 

comp

I expect 
applications to 

work just as 
well when 

traveling from 
one place to 
another as at 
home - comp

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

1534.500 1516.500 1182.500 1705.500

4855.500 4837.500 4503.500 5026.500

-1.180 -1.277 -3.342 -.270

.238 .201 .001 .787

Test Statisticsa

 When an 
application

crashes or is 
slow it's usually 

due to the 
network

connection - 
comp

That an 
application

works well also 
on a slower 

network
connection is 
important for 
keeping me 
engaged - 

comp

Communcating
with my friends 
on apps such 

as Snapchat or 
Messenger

gives my such 
joy that I have a 

tendency to 
accept slower 
response time 
and crashes 
better - comp

I stream videos 
regardless of 

which network I 
am connected 

to - comp

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

1541.500 1664.500 1403.500 1595.000

4862.500 2610.500 4724.500 2541.000

-1.137 -.511 -1.910 -.857

.256 .610 .056 .392
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Test Statisticsa

I think I spend 
too much time 
on my phone - 

comp

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

1615.000

2561.000

-.746

.456

Grouping Variable: Data subscription 2cata.

NPar Tests

Kruskal-Wallis Test

Test Statisticsa,b

Restrictions on 
how much data 
I have included 

in my 
subscription

influence how I 
use my 

smartphone

How much data 
the application 

consumes
influences how 

I use it

What type of 
network I'm 

connected to 
influences how 

I use my 
smartphone

I expect 
applications to 

work just as 
well when 

traveling from 
one place to 
another as at 

home

 When an 
application

crashes or is 
slow it's usually 

due to the 
network

connection

Kruskal-Wallis H

df

Asymp. Sig.

3.359 .761 2.971 .922 .693

2 2 2 2 2

.186 .684 .226 .631 .707
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Test Statisticsa,b

That an 
application

works well also 
on a slower 

network
connection is 
important for 
keeping me 

engaged

Communcating
with my friends 
on apps such 

as Snapchat or 
Messenger

gives my such 
joy that I have a 

tendency to 
accept slower 
response time 
and crashes 

better

I stream videos 
regardless of 

which network I 
am connected 

to

I think I spend 
too much time 
on my phone

Kruskal-Wallis H

df

Asymp. Sig.

1.925 .122 1.488 4.317

2 2 2 2

.382 .941 .475 .116

Kruskal Wallis Testa.

Grouping Variable: Age group - three groupsb.

Median Test

Frequencies

Age group - three groups

<=28 29-35 >=36

Restrictions on how much 
data I have included in my 
subscription influence how I 
use my smartphone

> Median

<= Median

How much data the 
application consumes 
influences how I use it

> Median

<= Median

What type of network I'm 
connected to influences 
how I use my smartphone

> Median

<= Median

I expect applications to 
work just as well when 
traveling from one place to 
another as at home

> Median

<= Median

 When an application 
crashes or is slow it's 
usually due to the network 
connection

> Median

<= Median

23 21 16

17 23 24

22 19 18

18 25 22

4 8 7

36 36 33

18 17 12

22 27 28

20 22 17

20 22 23
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Frequencies

Age group - three groups

<=28 29-35 >=36

That an application works 
well also on a slower 
network connection is 
important for keeping me 
engaged

> Median

<= Median

Communcating with my 
friends on apps such as 
Snapchat or Messenger 
gives my such joy that I 
have a tendency to accept 
slower response time and 
crashes better

> Median

<= Median

I stream videos regardless 
of which network I am 
connected to

> Median

<= Median

I think I spend too much 
time on my phone

> Median

<= Median

8 7 4

32 37 36

12 10 6

28 34 34

16 21 18

24 23 22

8 11 7

32 33 33

Test Statisticsa

Restrictions on 
how much data 
I have included 

in my 
subscription

influence how I 
use my 

smartphone

How much data 
the application 

consumes
influences how 

I use it

What type of 
network I'm 

connected to 
influences how 

I use my 
smartphone

I expect 
applications to 

work just as 
well when 

traveling from 
one place to 
another as at 

home

 When an 
application

crashes or is 
slow it's usually 

due to the 
network

connection

N

Median

Chi-Square

df

Asymp. Sig.

124 124 124 124 124

3.00 3.00 4.00 4.00 3.00

2.464b 1.331c 1.297d 1.927e .611c

2 2 2 2 2

.292 .514 .523 .381 .737
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Test Statisticsa

That an 
application

works well also 
on a slower 

network
connection is 
important for 
keeping me 

engaged

Communcating
with my friends 
on apps such 

as Snapchat or 
Messenger

gives my such 
joy that I have a 

tendency to 
accept slower 
response time 
and crashes 

better

I stream videos 
regardless of 

which network I 
am connected 

to

I think I spend 
too much time 
on my phone

N

Median

Chi-Square

df

Asymp. Sig.

124 124 124 124

4.00 3.00 2.00 4.00

1.560d 2.575f .517g .745h

2 2 2 2

.459 .276 .772 .689

Grouping Variable: Age group - three groupsa.

0 cells (,0%) have expected frequencies less than 5. The minimum expected cell frequency is 19,4.b.

0 cells (,0%) have expected frequencies less than 5. The minimum expected cell frequency is 19,0.c.

0 cells (,0%) have expected frequencies less than 5. The minimum expected cell frequency is 6,1.d.

0 cells (,0%) have expected frequencies less than 5. The minimum expected cell frequency is 15,2.e.

f.

0 cells (,0%) have expected frequencies less than 5. The minimum expected cell frequency is 15,2.e.

0 cells (,0%) have expected frequencies less than 5. The minimum expected cell frequency is 9,0.f.

0 cells (,0%) have expected frequencies less than 5. The minimum expected cell frequency is 17,7.g.

0 cells (,0%) have expected frequencies less than 5. The minimum expected cell frequency is 8,4.h.

NPar Tests
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Descriptive Statistics

N Mean Std. Deviation Minimum Maximum

Importance of stable 
network - video streaming

Importance of data 
consumption - video 
streaming

Importance of response 
time - streaming video

Importance of security - 
streaming video

Importance of privacy - 
streaming video

124 4.31 1.098 1 5

124 3.65 1.211 1 5

124 4.19 1.039 1 5

124 3.60 1.189 1 5

124 3.89 1.084 1 5

Friedman Test

Ranks

Mean Rank

Importance of stable 
network - video streaming

Importance of data 
consumption - video 
streaming

Importance of response 
time - streaming video

Importance of security - 
streaming video

Importance of privacy - 
streaming video

3.58

2.57

3.36

2.53

2.96

Test Statisticsa

N

Chi-Square

df

Asymp. Sig.

124

68.851

4

.000

Friedman Testa.

NPar Tests
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Descriptive Statistics

N Mean Std. Deviation Minimum Maximum

Importance of stable 
network - streaming sound

Importance of response 
time - streaming sound

Importance of data 
consumption - sound 
streaming

Importance of security - 
streaming sound

Importance of privacy - 
streaming sound

124 4.06 1.117 1 5

124 4.16 .958 1 5

124 3.25 1.187 1 5

124 3.56 1.232 1 5

124 3.84 1.100 1 5

Friedman Test

Ranks

Mean Rank

Importance of stable 
network - streaming sound

Importance of response 
time - streaming sound

Importance of data 
consumption - sound 
streaming

Importance of security - 
streaming sound

Importance of privacy - 
streaming sound

3.48

3.53

2.24

2.65

3.11

Test Statisticsa

N

Chi-Square

df

Asymp. Sig.

124

88.537

4

.000

Friedman Testa.

NPar Tests
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Descriptive Statistics

N Mean Std. Deviation Minimum Maximum

Importance of stable 
network - social media

Importance of data 
consumption - social media

Importance of response 
time - social media

Importance of security - 
social media

Importance of privacy - 
social media

124 3.77 1.068 1 5

124 2.94 1.132 1 5

124 4.10 .999 1 5

124 4.33 .977 1 5

124 4.40 .979 1 5

Friedman Test

Ranks

Mean Rank

Importance of stable 
network - social media

Importance of data 
consumption - social media

Importance of response 
time - social media

Importance of security - 
social media

Importance of privacy - 
social media

2.71

1.79

3.21

3.57

3.71

Test Statisticsa

N

Chi-Square

df

Asymp. Sig.

124

177.058

4

.000

Friedman Testa.

NPar Tests
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Descriptive Statistics

N Mean Std. Deviation Minimum Maximum

Importance of stable 
network - video chat

Importance of data 
consumption - video chat

Importance of response 
time - video chat

Importance of security - 
video chat

Importance of privacy - 
video chat

124 4.02 1.278 1 5

124 3.18 1.263 1 5

124 4.00 1.249 1 5

124 4.08 1.101 1 5

124 4.27 1.029 1 5

Friedman Test

Ranks

Mean Rank

Importance of stable 
network - video chat

Importance of data 
consumption - video chat

Importance of response 
time - video chat

Importance of security - 
video chat

Importance of privacy - 
video chat

3.21

2.07

3.16

3.13

3.43

Test Statisticsa

N

Chi-Square

df

Asymp. Sig.

124

94.373

4

.000

Friedman Testa.

NPar Tests
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Descriptive Statistics

N Mean Std. Deviation Minimum Maximum

Importance of stable 
network - browsing

Importance of data 
consumption - browsing

Importance of response 
time - browsing

Importance of security - 
browsing

Importance of privacy - 
browsing

124 4.06 .881 1 5

124 3.09 1.148 1 5

124 4.23 .873 1 5

124 4.17 .960 1 5

124 4.25 .889 1 5

Friedman Test

Ranks

Mean Rank

Importance of stable 
network - browsing

Importance of data 
consumption - browsing

Importance of response 
time - browsing

Importance of security - 
browsing

Importance of privacy - 
browsing

3.08

1.84

3.33

3.31

3.44

Test Statisticsa

N

Chi-Square

df

Asymp. Sig.

124

135.023

4

.000

Friedman Testa.

NPar Tests
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Descriptive Statistics

N Mean Std. Deviation Minimum Maximum

Importance of stable 
network - real-time apps

Importance of data 
consumption - real-time 
apps

Importance of response 
time - real-time apps

Importance of privacy - real-
time apps

Importance of security - 
real-time apps

124 4.09 .988 1 5

124 2.90 1.185 1 5

124 4.26 .891 1 5

124 3.83 1.095 1 5

124 3.76 1.150 1 5

Friedman Test

Ranks

Mean Rank

Importance of stable 
network - real-time apps

Importance of data 
consumption - real-time 
apps

Importance of response 
time - real-time apps

Importance of privacy - real-
time apps

Importance of security - 
real-time apps

3.43

1.88

3.64

3.13

2.93

Test Statisticsa

N

Chi-Square

df

Asymp. Sig.

124

136.449

4

.000

Friedman Testa.

NPar Tests
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Descriptive Statistics

N Mean Std. Deviation Minimum Maximum

Importance of stable 
network - playing games

Importance of data 
consumption - playing 
games

Importance of response 
time - playing games

Importance of security - 
playing games

Importance of privacy - 
playing games

124 2.76 1.445 1 5

124 2.79 1.245 1 5

124 3.35 1.449 1 5

124 3.23 1.419 1 5

124 3.37 1.394 1 5

Friedman Test

Ranks

Mean Rank

Importance of stable 
network - playing games

Importance of data 
consumption - playing 
games

Importance of response 
time - playing games

Importance of security - 
playing games

Importance of privacy - 
playing games

2.67

2.62

3.39

3.06

3.26

Test Statisticsa

N

Chi-Square

df

Asymp. Sig.

124

40.036

4

.000

Friedman Testa.

NPar Tests
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Descriptive Statistics

N Mean Std. Deviation Minimum Maximum

Importance of stable 
network - mobile banking

Importance of data 
consumption - mobile 
banking

Importance of response 
time - mobile banking

Importance of security - 
mobile banking

Importance of privacy - 
mobile banking

124 3.99 1.078 1 5

124 2.81 1.178 1 5

124 4.15 1.041 1 5

124 4.74 .785 1 5

124 4.69 .820 1 5

Friedman Test

Ranks

Mean Rank

Importance of stable 
network - mobile banking

Importance of data 
consumption - mobile 
banking

Importance of response 
time - mobile banking

Importance of security - 
mobile banking

Importance of privacy - 
mobile banking

2.81

1.55

2.98

3.86

3.79

Test Statisticsa

N

Chi-Square

df

Asymp. Sig.

124

264.800

4

.000

Friedman Testa.

NPar Tests
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Descriptive Statistics

N Mean Std. Deviation Minimum Maximum

Importance of stable 
network - video streaming

Importance of stable 
network - streaming sound

Importance of stable 
network - social media

Importance of stable 
network - video chat

Importance of stable 
network - browsing

Importance of stable 
network - real-time apps

Importance of stable 
network - playing games

Importance of stable 
network - mobile banking

124 4.31 1.098 1 5

124 4.06 1.117 1 5

124 3.77 1.068 1 5

124 4.02 1.278 1 5

124 4.06 .881 1 5

124 4.09 .988 1 5

124 2.76 1.445 1 5

124 3.99 1.078 1 5

Friedman Test

Ranks

Mean Rank

Importance of stable 
network - video streaming

Importance of stable 
network - streaming sound

Importance of stable 
network - social media

Importance of stable 
network - video chat

Importance of stable 
network - browsing

Importance of stable 
network - real-time apps

Importance of stable 
network - playing games

Importance of stable 
network - mobile banking

5.50

4.94

4.06

4.87

4.63

4.80

2.63

4.59
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Test Statisticsa

N

Chi-Square

df

Asymp. Sig.

124

179.933

7

.000

Friedman Testa.

NPar Tests

Descriptive Statistics

N Mean Std. Deviation Minimum Maximum

Importance of data 
consumption - video 
streaming

Importance of data 
consumption - sound 
streaming

Importance of data 
consumption - social media

Importance of data 
consumption - video chat

Importance of data 
consumption - browsing

Importance of data 
consumption - real-time 
apps

Importance of data 
consumption - playing 
games

Importance of data 
consumption - mobile 
banking

124 3.65 1.211 1 5

124 3.25 1.187 1 5

124 2.94 1.132 1 5

124 3.18 1.263 1 5

124 3.09 1.148 1 5

124 2.90 1.185 1 5

124 2.79 1.245 1 5

124 2.81 1.178 1 5

Friedman Test

Page 71



Ranks

Mean Rank

Importance of data 
consumption - video 
streaming

Importance of data 
consumption - sound 
streaming

Importance of data 
consumption - social media

Importance of data 
consumption - video chat

Importance of data 
consumption - browsing

Importance of data 
consumption - real-time 
apps

Importance of data 
consumption - playing 
games

Importance of data 
consumption - mobile 
banking

5.65

4.81

4.24

4.72

4.56

4.11

3.99

3.92

Test Statisticsa

N

Chi-Square

df

Asymp. Sig.

124

98.178

7

.000

Friedman Testa.

NPar Tests
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Descriptive Statistics

N Mean Std. Deviation Minimum Maximum

Importance of response 
time - streaming video

Importance of response 
time - streaming sound

Importance of response 
time - social media

Importance of response 
time - video chat

Importance of response 
time - browsing

Importance of response 
time - real-time apps

Importance of response 
time - playing games

Importance of response 
time - mobile banking

124 4.19 1.039 1 5

124 4.16 .958 1 5

124 4.10 .999 1 5

124 4.00 1.249 1 5

124 4.23 .873 1 5

124 4.26 .891 1 5

124 3.35 1.449 1 5

124 4.15 1.041 1 5

Friedman Test

Ranks

Mean Rank

Importance of response 
time - streaming video

Importance of response 
time - streaming sound

Importance of response 
time - social media

Importance of response 
time - video chat

Importance of response 
time - browsing

Importance of response 
time - real-time apps

Importance of response 
time - playing games

Importance of response 
time - mobile banking

4.77

4.63

4.54

4.46

4.73

4.87

3.31

4.70
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Test Statisticsa

N

Chi-Square

df

Asymp. Sig.

124

77.830

7

.000

Friedman Testa.

NPar Tests

Descriptive Statistics

N Mean Std. Deviation Minimum Maximum

Importance of security - 
streaming video

Importance of security - 
streaming sound

Importance of security - 
social media

Importance of security - 
video chat

Importance of security - 
browsing

Importance of security - 
real-time apps

Importance of security - 
playing games

Importance of security - 
mobile banking

124 3.60 1.189 1 5

124 3.56 1.232 1 5

124 4.33 .977 1 5

124 4.08 1.101 1 5

124 4.17 .960 1 5

124 3.76 1.150 1 5

124 3.23 1.419 1 5

124 4.74 .785 1 5

Friedman Test
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Ranks

Mean Rank

Importance of security - 
streaming video

Importance of security - 
streaming sound

Importance of security - 
social media

Importance of security - 
video chat

Importance of security - 
browsing

Importance of security - 
real-time apps

Importance of security - 
playing games

Importance of security - 
mobile banking

3.70

3.61

5.39

4.87

4.97

4.05

3.19

6.21

Test Statisticsa

N

Chi-Square

df

Asymp. Sig.

124

311.527

7

.000

Friedman Testa.

NPar Tests
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Descriptive Statistics

N Mean Std. Deviation Minimum Maximum

Importance of privacy - 
streaming video

Importance of privacy - 
streaming sound

Importance of privacy - 
social media

Importance of privacy - 
video chat

Importance of privacy - 
browsing

Importance of privacy - real-
time apps

Importance of privacy - 
playing games

Importance of privacy - 
mobile banking

124 3.89 1.084 1 5

124 3.84 1.100 1 5

124 4.40 .979 1 5

124 4.27 1.029 1 5

124 4.25 .889 1 5

124 3.83 1.095 1 5

124 3.37 1.394 1 5

124 4.69 .820 1 5

Friedman Test

Ranks

Mean Rank

Importance of privacy - 
streaming video

Importance of privacy - 
streaming sound

Importance of privacy - 
social media

Importance of privacy - 
video chat

Importance of privacy - 
browsing

Importance of privacy - real-
time apps

Importance of privacy - 
playing games

Importance of privacy - 
mobile banking

4.00

3.92

5.28

4.93

4.85

3.91

3.23

5.88
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Test Statisticsa

N

Chi-Square

df

Asymp. Sig.

124

251.666

7

.000

Friedman Testa.

Mann-Whitney Test

Ranks

Age group - three groups N Mean Rank Sum of Ranks

Importance of stable 
network - video streaming

<=28

>=36

Total

Importance of stable 
network - streaming sound

<=28

>=36

Total

Importance of stable 
network - social media

<=28

>=36

Total

Importance of stable 
network - video chat

<=28

>=36

Total

Importance of stable 
network - browsing

<=28

>=36

Total

Importance of stable 
network - real-time apps

<=28

>=36

Total

Importance of stable 
network - playing games

<=28

>=36

Total

Importance of stable 
network - mobile banking

<=28

>=36

Total

Importance of data 
consumption - video 
streaming

<=28

>=36

Total

40 49,93 1997,00

40 31,08 1243,00

80

40 42,88 1715,00

40 38,13 1525,00

80

40 40,81 1632,50

40 40,19 1607,50

80

40 47,58 1903,00

40 33,42 1337,00

80

40 39,39 1575,50

40 41,61 1664,50

80

40 41,10 1644,00

40 39,90 1596,00

80

40 43,05 1722,00

40 37,95 1518,00

80

40 38,15 1526,00

40 42,85 1714,00

80

40 43,06 1722,50

40 37,94 1517,50

80
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Ranks

Age group - three groups N Mean Rank Sum of Ranks

Importance of data 
consumption - sound 
streaming

<=28

>=36

Total

Importance of data 
consumption - social media

<=28

>=36

Total

Importance of data 
consumption - video chat

<=28

>=36

Total

Importance of data 
consumption - browsing

<=28

>=36

Total

Importance of data 
consumption - real-time 
apps

<=28

>=36

Total

Importance of data 
consumption - playing 
games

<=28

>=36

Total

Importance of data 
consumption - mobile 
banking

<=28

>=36

Total

Importance of response 
time - streaming video

<=28

>=36

Total

Importance of response 
time - streaming sound

<=28

>=36

Total

Importance of response 
time - social media

<=28

>=36

Total

Importance of response 
time - video chat

<=28

>=36

Total

Importance of response 
time - browsing

<=28

>=36

Total

40 39,30 1572,00

40 41,70 1668,00

80

40 41,68 1667,00

40 39,33 1573,00

80

40 42,03 1681,00

40 38,98 1559,00

80

40 42,49 1699,50

40 38,51 1540,50

80

40 41,31 1652,50

40 39,69 1587,50

80

40 43,01 1720,50

40 37,99 1519,50

80

40 40,61 1624,50

40 40,39 1615,50

80

40 45,71 1828,50

40 35,29 1411,50

80

40 46,45 1858,00

40 34,55 1382,00

80

40 44,34 1773,50

40 36,66 1466,50

80

40 44,54 1781,50

40 36,46 1458,50

80

40 41,15 1646,00

40 39,85 1594,00

80
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Ranks

Age group - three groups N Mean Rank Sum of Ranks

Importance of response 
time - real-time apps

<=28

>=36

Total

Importance of response 
time - playing games

<=28

>=36

Total

Importance of response 
time - mobile banking

<=28

>=36

Total

Importance of security - 
streaming video

<=28

>=36

Total

Importance of security - 
streaming sound

<=28

>=36

Total

Importance of security - 
social media

<=28

>=36

Total

Importance of security - 
video chat

<=28

>=36

Total

Importance of security - 
browsing

<=28

>=36

Total

Importance of security - 
real-time apps

<=28

>=36

Total

Importance of security - 
playing games

<=28

>=36

Total

Importance of security - 
mobile banking

<=28

>=36

Total

Importance of privacy - 
streaming video

<=28

>=36

Total

40 41,40 1656,00

40 39,60 1584,00

80

40 43,16 1726,50

40 37,84 1513,50

80

40 38,89 1555,50

40 42,11 1684,50

80

40 41,59 1663,50

40 39,41 1576,50

80

40 41,69 1667,50

40 39,31 1572,50

80

40 41,36 1654,50

40 39,64 1585,50

80

40 44,04 1761,50

40 36,96 1478,50

80

40 39,67 1587,00

40 41,33 1653,00

80

40 38,69 1547,50

40 42,31 1692,50

80

40 42,98 1719,00

40 38,03 1521,00

80

40 39,56 1582,50

40 41,44 1657,50

80

40 38,86 1554,50

40 42,14 1685,50

80
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Ranks

Age group - three groups N Mean Rank Sum of Ranks

Importance of privacy - 
streaming sound

<=28

>=36

Total

Importance of privacy - 
social media

<=28

>=36

Total

Importance of privacy - 
video chat

<=28

>=36

Total

Importance of privacy - 
browsing

<=28

>=36

Total

Importance of privacy - real-
time apps

<=28

>=36

Total

Importance of privacy - 
playing games

<=28

>=36

Total

Importance of privacy - 
mobile banking

<=28

>=36

Total

Restrictions on how much 
data I have included in my 
subscription influence how I 
use my smartphone

<=28

>=36

Total

How much data the 
application consumes 
influences how I use it

<=28

>=36

Total

What type of network I'm 
connected to influences 
how I use my smartphone

<=28

>=36

Total

I expect applications to 
work just as well when 
traveling from one place to 
another as at home

<=28

>=36

Total

 When an application 
crashes or is slow it's 
usually due to the network 
connection

<=28

>=36

Total

40 39,33 1573,00

40 41,68 1667,00

80

40 40,56 1622,50

40 40,44 1617,50

80

40 40,24 1609,50

40 40,76 1630,50

80

40 37,98 1519,00

40 43,03 1721,00

80

40 39,75 1590,00

40 41,25 1650,00

80

40 39,61 1584,50

40 41,39 1655,50

80

40 38,06 1522,50

40 42,94 1717,50

80

40 44,98 1799,00

40 36,03 1441,00

80

40 42,58 1703,00

40 38,42 1537,00

80

40 36,84 1473,50

40 44,16 1766,50

80

40 42,35 1694,00

40 38,65 1546,00

80

40 40,19 1607,50

40 40,81 1632,50

80
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Ranks

Age group - three groups N Mean Rank Sum of Ranks

That an application works 
well also on a slower 
network connection is 
important for keeping me 
engaged

<=28

>=36

Total

Communcating with my 
friends on apps such as 
Snapchat or Messenger 
gives my such joy that I 
have a tendency to accept 
slower response time and 
crashes better

<=28

>=36

Total

I stream videos regardless 
of which network I am 
connected to

<=28

>=36

Total

I think I spend too much 
time on my phone

<=28

>=36

Total

40 43,69 1747,50

40 37,31 1492,50

80

40 40,35 1614,00

40 40,65 1626,00

80

40 39,26 1570,50

40 41,74 1669,50

80

40 41,21 1648,50

40 39,79 1591,50

80

Test Statisticsa

Importance of 
stable network - 
video streaming

Importance of 
stable network - 

streaming
sound

Importance of 
stable network - 

social media

Importance of 
stable network - 

video chat

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

423,000 705,000 787,500 517,000

1243,000 1525,000 1607,500 1337,000

-4,005 -,965 -,126 -2,927

,000 ,334 ,900 ,003
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Test Statisticsa

Importance of 
stable network - 

browsing

Importance of 
stable network - 
real-time apps

Importance of 
stable network - 
playing games

Importance of 
stable network - 
mobile banking

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

755,500 776,000 698,000 706,000

1575,500 1596,000 1518,000 1526,000

-,465 -,245 -1,020 -,962

,642 ,806 ,308 ,336

Test Statisticsa

Importance of 
data

consumption - 
video streaming

Importance of 
data

consumption - 
sound

streaming

Importance of 
data

consumption - 
social media

Importance of 
data

consumption - 
video chat

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

697,500 752,000 753,000 739,000

1517,500 1572,000 1573,000 1559,000

-1,022 -,476 -,468 -,606

,307 ,634 ,639 ,544
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Test Statisticsa

Importance of 
data

consumption - 
browsing

Importance of 
data

consumption - 
real-time apps

Importance of 
data

consumption - 
playing games

Importance of 
data

consumption - 
mobile banking

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

720,500 767,500 699,500 795,500

1540,500 1587,500 1519,500 1615,500

-,790 -,322 -1,005 -,045

,430 ,747 ,315 ,964

Test Statisticsa

Importance of 
response time - 
streaming video

Importance of 
response time - 

streaming
sound

Importance of 
response time - 

social media

Importance of 
response time - 

video chat

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

591,500 562,000 646,500 638,500

1411,500 1382,000 1466,500 1458,500

-2,145 -2,433 -1,568 -1,670

,032 ,015 ,117 ,095
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Test Statisticsa

Importance of 
response time - 

browsing

Importance of 
response time - 
real-time apps

Importance of 
response time - 
playing games

Importance of 
response time - 
mobile banking

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

774,000 764,000 693,500 735,500

1594,000 1584,000 1513,500 1555,500

-,271 -,376 -1,057 -,674

,786 ,707 ,291 ,500

Test Statisticsa

Importance of 
security - 

streaming video

Importance of 
security - 
streaming

sound

Importance of 
security - social 

media

Importance of 
security - video 

chat

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

756,500 752,500 765,500 658,500

1576,500 1572,500 1585,500 1478,500

-,435 -,474 -,372 -1,453

,664 ,635 ,710 ,146
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Test Statisticsa

Importance of 
security - 
browsing

Importance of 
security - real-

time apps

Importance of 
security - 

playing games

Importance of 
security - 

mobile banking

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

767,000 727,500 701,000 762,500

1587,000 1547,500 1521,000 1582,500

-,342 -,732 -,985 -,628

,732 ,464 ,325 ,530

Test Statisticsa

Importance of 
privacy - 

streaming video

Importance of 
privacy - 

streaming
sound

Importance of 
privacy - social 

media

Importance of 
privacy - video 

chat

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

734,500 753,000 797,500 789,500

1554,500 1573,000 1617,500 1609,500

-,661 -,471 -,028 -,112

,509 ,637 ,978 ,910
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Test Statisticsa

Importance of 
privacy - 
browsing

Importance of 
privacy - real-

time apps

Importance of 
privacy - 

playing games

Importance of 
privacy - mobile 

banking

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

699,000 770,000 764,500 702,500

1519,000 1590,000 1584,500 1522,500

-1,054 -,303 -,352 -1,461

,292 ,762 ,725 ,144

Test Statisticsa

Restrictions on 
how much data 
I have included 

in my 
subscription

influence how I 
use my 

smartphone

How much data 
the application 

consumes
influences how 

I use it

What type of 
network I'm 

connected to 
influences how 

I use my 
smartphone

I expect 
applications to 

work just as 
well when 

traveling from 
one place to 
another as at 

home

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

621,000 717,000 653,500 726,000

1441,000 1537,000 1473,500 1546,000

-1,797 -,831 -1,524 -,759

,072 ,406 ,128 ,448
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Test Statisticsa

 When an 
application

crashes or is 
slow it's usually 

due to the 
network

connection

That an 
application

works well also 
on a slower 

network
connection is 
important for 
keeping me 

engaged

Communcating
with my friends 
on apps such 

as Snapchat or 
Messenger

gives my such 
joy that I have a 

tendency to 
accept slower 
response time 
and crashes 

better

I stream videos 
regardless of 

which network I 
am connected 

to

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

787,500 672,500 794,000 750,500

1607,500 1492,500 1614,000 1570,500

-,126 -1,378 -,060 -,494

,899 ,168 ,952 ,621

Test Statisticsa

I think I spend 
too much time 
on my phone

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

771,500

1591,500

-,283

,777

Grouping Variable: Age group - three groupsa.

Mann-Whitney Test
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Ranks

Gender N Mean Rank Sum of Ranks

Data subscription 2cat Female

Male

Total

64 57,84 3702,00

60 67,47 4048,00

124

Test Statisticsa

Data
subscription

2cat

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

1622,000

3702,000

-1,807

,071

Grouping Variable: Gendera.

Mann-Whitney Test

Ranks

How much data included - 
comp N Mean Rank Sum of Ranks

I think I spend too much 
time on my phone - comp

Less than 6GB

More than 10GB

Total

43 33,48 1439,50

30 42,05 1261,50

73

Test Statisticsa

I think I spend 
too much time 
on my phone - 

comp

Mann-Whitney U

Wilcoxon W

Z

Asymp. Sig. (2-tailed)

493,500

1439,500

-2,002

,045

Grouping Variable: How much data included - compa.
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